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Audience

Student Tour Operators 

& Teachers

Data Collection

Email survey, follow-up 

phone Calls

# of Respondents

96



Q1: Are you currently booking student 

travel to Iowa?
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Q2: If you include Iowa, what is the primary 

purpose of travel?
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Q3: What is the typical length of stay for 

student groups visiting Iowa?
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Q4: How is Iowa most often positioned 

within the itinerary?
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Q5: Which age groups are most likely to 

travel to Iowa?
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Q6: How would you rate Iowa's appeal as a 

student travel destination? (0–10 scale)
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Q7: What student travel experiences is Iowa 

best positioned to offer?
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Q8: What are the primary barriers to 

including Iowa? (Select up to 3)
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Q9: Compared to neighboring states, how 

well is Iowa perceived by student tour 

groups?
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Q10: What would make Iowa easier to sell 

to schools and educators?
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Q11: Have you seen increased interest in any 

of the following travel themes in the past 

2–3 years? 
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Q12: How important is STEM-focused 

programming when selecting destinations? 

(0–10 scale)



IOWA STUDENT TRAVEL 15

Q13: Would you be interested in learning 

more about Iowa student travel 

opportunities?



T A K E - A W A Y S

1) Iowa has strong untapped potential in educational travel

While only 26% of  respondents currently send student groups to Iowa regularly 
or occasionally, nearly 67% said they are interested in learning more about Iowa

2) STEM, agriculture and workforce readiness are Iowa’s strongest 
positioning opportunities.

Planners identified outdoor/agriculture education (47%), STEM programming 
(47%) and career exploration (44%) as Iowa’s top student travel strengths.

3) Awareness and packaging — not product quality — are the biggest 
barriers.
The top obstac les were perceived lack of  marquee attractions (47%), l imited 
it inerary packaging (45%) and lack of  awareness among planners (42%), 
suggesting Iowa needs stronger storytel l ing and turnkey it ineraries more than new 
attractions.

4) Student travel demand is shifting toward experiential learning.

The fastest-growing travel interests are music/performance travel (48%), 
STEM/career readiness (45%), cultural travel (43%) and hands-on learning 
experiences (40%) — all areas where Iowa can compete effectively.
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Snapshot

Student Travel Pro is a digital media platform specifically designed 
for educators and school administrators seeking enriching, 
educational travel experiences for their students. 

Our brand provides practical guidance for planning successful, safe 
and engaging experiential trips across North America.

Audience

• Middle and high school educators

• School administrators, principals, PTAs

• Student tour operators

• Destinations, attractions and museums offering educational student 
programming



Our 

Editorial 

Strategy
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We help answer questions about how to organize an experiential journey 

with thoughtfully researched topics exclusively for educators. 

Our content highlights every aspect of student travel planning, from 

raising funds and navigating group transportation to destinations that 

welcome school groups for memorable learning experiences. 

In-depth feature articles focus on student group travel ideas that spark 

students’ curiosity.

What we produce:

Three digital magazines annually - Student Travel Planning Guide, 

Northeast Field Trip Guide and Southeast Field Trip Guide - with 

feature content and educational experiences in the U.S. (50,000 

distribution)

A bi-weekly e-newsletter featuring articles from our guides, content 

marketing and brand advertising from student-friendly products (20,000 

circulation)

Funding and grant opportunities for student trips

Downloadable guides covering planning tips, logistics and safety 
guidance



How we 

Work with 

clients
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• Free field trip directory profiles with over 800 museums and 
attractions with educational programming

• Destination/company content marketing - site inspections and 
itinerary creation

• Teacher Travel Guides on popular destinations such as Orlando, 
New York, Boston and Branson

• Brand advertising (placements ads) in our digital guides and e-
newsletters



Trends 

&

Takeaways
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Emerging Industry Trends

• Increased demand for experiential, curriculum-connected travel

• Growing emphasis on safety, risk management and structured planning

• Rising need for funding solutions and cost-conscious trip design

• Expansion of career-focused and hands-on learning experiences

• Destinations developing dedicated student group programming

How Our Content Captures Trends

• We translate educator challenges into practical, step-by-step planning 
resources

• Content focuses on real classroom connections and measurable 
learning outcomes

• We highlight destinations that are equipped for group logistics and 
educational value

• Editorial coverage supports teachers in all planning aspects, from the 
initial idea through the trip execution

Industry Takeaways

• Educators are highly intentional planners seeking trusted, actionable 
resources that support logistics, safety and affordability

• Student travel decisions involve multiple stakeholders, creating layered 
marketing opportunities

• Positioning as an educational partner—not just a destination—drives 
stronger engagement



T h a n k  y o u
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