TID Talking Points

Industry-led, not taxpayer-funded: Tourism Improvement Districts (TIDs) are
funded by the lodging industry itself and is passed on to visitors, creating a “no new
taxes on residents” model while strengthening lowa’s tourism economy. This is
enabling legislation only that provides local hoteliers and Destination Marketing
Organizations (DMOs) or tourism-based organizations the opportunity to form a
district to drive increased tourism activities which benefit the industry. The lowa
Lodging Association is in support of TIDs.

Proven nationwide success: There are 221 active TIDs across 25 states serving
both rural communities and urban areas. These TIDs have collectively generated
about $724.8 million annually, demonstrating strong bipartisan adoption and
measurable results in peer states. lowa must keep its competitive edge.

Local control and accountability: Formation requires signed petitions from
hoteliers only, business owners, public notice, and hearings, ensuring transparency
at all levels of the process. A governance structure is created by the hoteliers at the
local level in partnership with its tourism-based organizations to manage the TID.

Drives measurable economic growth: TID funds support tourism promotion,
marketing, workforce development, sales missions, and destination development —
investments shown in other states to increase overnight stays, attract major events,
and grow visitor spending. lowa and the communities in the state competing for
increased tourism must be competitively positioned.

Creates stable, dedicated tourism funding: Unlike traditional public funding
streams, TIDs establish a reliable and supplemental public-private partnership
revenue source that cannot be diverted to unrelated municipal expenses, helping
lowa destinations stay competitive.
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