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What We’ll Discuss 
Today
On The Agenda

● What’s IN vs. OUT in email campaigns

● Key benchmarks & performance data

● Design & engagement best practices

● Framework for success
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A Little Bit
About Me…
Sarah Bellamy, Content 
Marketing Manager
Tempest

● Content, SEO and email marketing strategies

● 50+ Growth Marketing Clients & Over 200 Destinations

● 3,188,925 emails sent last year
Let’s Connect
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WHY EMAIL STILL 
MATTERS
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$36-$42
AVE ROI FOR EVERY $1 

SPENT
OF CONSUMERS PURCHASE 

BECAUSE OF AN EMAIL
PREFER WEEKLY 

PROMOTIONAL EMAILS

60% 61%
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38%
WANT EVEN MORE 
FREQUENT EMAILS

OF EMAILS ARE OPENED 
WITHIN THE FIRST HOUR OF 

DELIVERY

DIGITAL CHANNEL FOR ROI
(ahead of search + social)

21% #1
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WHAT’S IN 
vs WHAT’S OUT
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WHAT’S OUT
Common Email Mistakes to Avoid

● Overstuffed newsletters

● Walls of text & tiny font sizes

● Image-only messaging (blocked by many 
inboxes)

● Generic subject lines (“September Newsletter”)

● “Spray & pray” sends

● Long load times (large images, heavy design)
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WHAT’S IN
Best Practices That Drive Performance

● Focused campaigns: 2–3 features max

● Mobile-first design: single column, big buttons, 
readable fonts

● Event-driven + seasonal content (top click 
drivers)

● Short, engaging captions (40–60 words)

● Personalization + segmentation by traveler intent

● Clean layouts that highlight CTAs
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METRICS & 
BENCHMARKS
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KEY METRICS TO 
TRACK
What to Look For

✓ Open Rate → subject line effectiveness + list quality

✓ Click-Through Rate (CTR) → overall engagement with email

✓ Click-to-Open Rate (CTOR) → relevance of content + strength 
of CTAs

✓ Bounce Rate → list health + deliverability

✓ Unsubscribe Rate → content quality + frequency alignment
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FORMATTING
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FORMATTING 
RECOMMENDATIONS
Our Approach

✓ Use high-quality photos

✓ Headlines and captions should be short and sweet

✓ Pyramid format — 1, 2, 3 approach

✓ Include a call-to-action button

✓ Always check mobile view

✓ Use your unique branding (colors, fonts, tone-of-voice)

✓ Bonus Tip: Add UTM Tracking Codes

BEST PRACTICES FOR MONTHLY EMAIL CAMPAIGNS



SIZE MATTERS
Our Approach

✓ Email file size: Keep under 102KB (to avoid clipping in 
Gmail)

✓ Subject lines: Aim for 6–10 words (keep it clear + 
engaging)

✓ Captions/body copy: 40–60 words is the sweet spot

✓ Font size: 14–16px for body, 20–24px+ for headers 
(readable on mobile)

✓ Buttons/CTAs: Large enough to tap easily (44x44px 
minimum)
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Mobile Deskto
p





Case Study
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CONTENT 
RECOMMENDATIONS
Best Practices That Drive Performance

● Include events and deals

● Add engaging subject lines

● Highlight seasonal content and major holiday events

● Plan content 1-2 months in advance

● Feature fresh, new content

● Utilize a content calendar

● Send one email a month to avoid overwhelming 
subscribers.

BEST PRACTICES FOR MONTHLY EMAIL CAMPAIGNS



Streamline 
Workflows
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STREAMLINE 
WORKFLOWS
Plan Smart, Save Time

✓ Use a monthly content calendar

✓ Repurpose existing content (blogs, 
guides, events)

✓ Build templates in your ESP

✓ Automate welcome + nurture  emails

✓ A/B Testing
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Testing 
Simplified
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A/B TESTING 
SIMPLIFIED
Things to Try

✓ Subject lines

✓ Send times

✓ Content Types
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Build Your 
Campaign
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CRAFT
Write clear copy, subject 
lines, and CTAs.

DESIGN
Build a mobile-friendly 
layout that highlights your 
content.

PLAN
Define your audience, goals, 
and message.

DISCOVER
Find the right content, 
events, or offers to feature.
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Key Takeaways
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ACTIONABLE ITEMS 
TO WALK AWAY 
WITHRemember these Key Takeaways

✓ Audit your current newsletter — spot what’s working, 
cut the clutter

✓ Quality beats quantity — focus on engaged subscribers

✓ Always test — subject lines, timing, and segments

✓ Keep content focused — 2–3 strong features, not 10 
competing ones

✓ Format to pull readers in — mobile-first, clean layouts, 
strong CTAs
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Email

sarah.bellamy@tempest.im

Connect On LinkedInTempest Blog
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Thank You
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