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Iowa Travel Industry Partners (iTIP), in 
collaboration with the Iowa Tourism 
Office, commissioned this analysis to 
evaluate Iowa’s competitiveness and 
potential in the meetings & 
conventions sector. This sector brings 
people and economic activity to 
communities, drives demand for local 
services, and introduces new visitors 
to Iowa.

Purpose of Study
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Methodology

Competitor 
states 

assessed

6
Supplier 
survey 

respondents

39
Planner 
survey 

respondents

36

Months: Dec. 
2024—Jun. 2025

7
Interviews of 

suppliers

13
Interviews of 

planners

8 12+
Online 

resources

Facilities 
inventoried

99
Points of 

Interest for 
Visitor Data

50
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Respondent Split

7

43%

57%

I am a meeting planner, or somebody who

is an end user of meeting or convention

facilities in Iowa

I am part of the Iowa tourism industry, and

my organization provides

meetings/convention space, and/or I am

responsible for booking meetings, and/or I

promote my destination for meetings in

Iowa



planners: Quality of Visitor Experience
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planners: venue attribute importance
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suppliers: Quality of visitor Experience 
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suppliers: reasons events are booked at your location
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suppliers: limitations to bookings, facilities
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suppliers: limitations to bookings, tourism area
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Planners & suppliers: Quality of Visitor Experience
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ASCE Infrastructure Report Card

State Aviation Roads

Iowa C- B-

Illinois C+ D+

Minnesota B D+

Missouri C D+

Wisconsin C+ C
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Restaurant Rankings Amongst Comp. Set
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Accommodations Rankings Amongst Comp. Set
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Facility comparison: Google facility ratings
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Facility comparison: average meeting space
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Inventory: 99 Iowa Facilities that can host 150+ attendees



• Based on visitor origin data spanning 
one year at meeting & convention 
facilities within each Tourism Area:
• Demographic Information

• Psychographic Segmentation

• Consumer Behavior & Market Potential

• Media Preferences

• Travel Preferences

Meeting & Convention Visitor Profiles, by Tourism Area
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1. Invest in facilities

2. Grow airlift

3. Develop engaging convention 
center-adjacent places

Destination Development Recommendations
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1. Tell a compelling story of Iowa’s 
facilities

2. Play to your destination’s 
strengths

3. Welcome plus-ones

Marketing & Messaging Recommendations
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1. Continue being “Iowa Nice”

2. Support trade show presence

3. Continue to focus on inter-agency 
relationship building

Collaboration & Relationships Recommendations

26



1. Continue policy advocacy and 
incentive creation in support of 
meetings & conventions

2. Provide education on the value of 
tourism, and of meetings & 
conventions in particular

Advocacy & Education Recommendations
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Map of Iowa’s Five Tourism Areas

Capital Country

Storied & Scenic
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• Invest in facilities, especially 
updating older stock of meeting 
facilities

• Welcome plus-ones, especially 
among the Urban Adventurer 
demographic

• Grow airlift

Capital Country Opportunities
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• Invest in facilities, especially 
older facilities and those in need 
of renovations

• Play to your destination’s 
strengths (Eco-Curious 
Explorers and outdoor 
recreation)

• Focus on development of 
experiences adjacent to facilities

Driftless Area Opportunities
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• Play to your strengths in visitor 
experiences

• Welcome plus-ones

• Bolster lower-ranking visitor 
experience facets

Lakes & Land Opportunities
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• Focus on development of 
amenities around convention 
facilities

• Welcome plus-ones (heartland 
suburbanites, outdoor activities)

• Tell a compelling story of Loess 
Hills & Beyond’s facilities 
(updated meeting space, highly-
rated accommodations)

Loess Hills & Beyond Opportunities
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• Play to your destination 
strengths

• Focus on development near 
meeting facilities

• Welcome plus-ones (out-of-
region niche)

Storied & Scenic Opportunities
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