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PART 1

The Importance of Analytics




Why should | use Google Analytics
(GA4)?

How does it help my website?



e (Gain a better understanding of your
audience.

e Understand what content your audience is
engaging with and how much time visitors
are spending on your site.

e View the top sources that send visitors to
your site.



How does Google Analytics collect
this data?

How do | set up GA4 on my site?



o A GA4 tag added to your website connects

it to your GA4 account where you can view
the collected data.

e The tag collects information about users,
including:
o Device type
o Geographic location
o How they interact with page content



Sign up for GA4

e (oogle Analytics



https://analytics.google.com/

Google
Analytics

Set up your account and
follow their instructions for
adding a tag to your site.
Work with your website
provider as needed.



GA4 Features




Key Difference

Universal: GAA4:
Session-based Event-based



Key Metrics

e Active Users: A person who visits your
website

e Sessions: A group of user interactions that
take place within a given time frame

e Events: User interactions with the website
that can be measured



How do | navigate GA4?

Where do | find key information?
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Reports

e Real-Time: Current site traffic
e Acquisition: \Where users are coming from

e Engagement: The content users are
engaging with

e Monetization: Sales stats



Reports

e Retention: Users returning to your site
e User Attributes: Demographics

e Tech: Devices and platforms visitors use to
access the site
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Recommended Tool

e (oogle Search Console

e Connect Search Console +
Analytics



https://search.google.com/search-console/about
https://support.google.com/analytics/answer/10737381?hl=en
https://support.google.com/analytics/answer/10737381?hl=en
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neapolitanlabs.com
Neapolitan Labs - Web Development - Des Moines, IA - neapolitanlabs.com

About  Stor

neapolitanlabs. - Google Search

Neapolitan Labs for Education - neapolitanlabs.education

Neapolitan Labs for Education | Home | Lisbon Community Schools - manage.neapolitanlabs.education

Unread notifications [neapolitanlabs.com] - ashley politanlabs.com - Neapolitan Labs Mail - mail.google.com/mail/u/0/#inbox/FMfcgzQXJsvSwQdWjXZIPzpSnbtBGrXt | 03 Switch to this tab |

neapolitanlabs.com/news

e e T OF » @ @

About Neapolitan Labs - Des Moines, lowa - neapolitanlabs.com/about-us/



Let us show you around. Let's stay in touch.
Explore our visitor guide —> Subscribe to our e-Newsletter —

W WA y y

,_\L\ 509 23rd Ave. About Locals
(@ C})UDCII Bluffs  couisufs mssor Blog o

(’ CONVENTION +VISITORS BUREAU 844-271-6909 | 712-256-2677 Maps Book Your Stay

fOM® O

©2024 Council Bluffs CVB | Accessibility | Legal | Privacy Policy Powered by g




website development des moines, iowa X

U Neapolitan Labs
hitps://www.neapolitanlabs.com

Neapolitan Labs - Web Development - Des Moines, |IA
Neapolitan Labs works with clients on web development and social strategy via a three-step
process to blueprint, build, and boost.

(=

0



"We are so excited about our newly re-designed website by Neapolitan Labs.” 5

We recently launched two new websites for Jasper County, lowa: one for their county
government and one for Jasper County EMA! Read all about both sites in our latest blog post.

MNeltorme t(’

JASPER COUNTY, IOWA

NEAPOLITANLABS.COM

Developing New Websites for Jasper County - Neapolitan Labs
We had the privilege of developing not one but two websites for Jasper County, lowa, this yea...
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Setup Assistant
Account settings A Modify event
» Account
Existing events Q R
Property settings A
Event name 4 Count % change Users % change Mark as key event @
» Propert
R click 27 1+ 929% 9 } 182% » :
» Data collection and modifica...
first_visit 534 1 242% 533 1 24.0% »
~ Data display
page_view 3232 4 2144% 598 4 201% »
Events
scroll 285 41.7% 161 13.4%
Key events ‘ ‘ »
Audiences session_start 602 1+ 21.1% 550 1 22.5% »

Comparisons



Key Events

e Tutorial: Set Up a Key Event

e (Create or Modity Key Events

e (reate Custom Events



https://support.google.com/analytics/answer/12966437?hl=en
https://support.google.com/analytics/answer/12844695?hl=en
https://support.google.com/analytics/answer/12229021

Overview - +
f @ +  Pagesandscreens: Page pathand screenclass @ ~ '+ custom Octi-oct3t2024 + WMl @ < ~ 2

Useracquision . TTTTTmmmmmmmmmmmmmmsseSmeSsssmmmmssssssssmmsses

@ Traffic acquisition

@ User acquisition cohorts 150

Q

~ Engagement

Overview 100
Events
Pages and screens o
Landing page 0
O————
o % . ©
S 01 03 05 07 09 n 13 15 17 19 21 23 25 27 29 31
» Monetization Oct
Retention i Total @/ @ /contact/ @ /about-us/ @ /services/ @ /education/
Search Console ~ ot row Q_ search... Rows per page: 10 v Go to: 1 { 1-100f55 )
% AR R = Page path and screenclass ~ + ¥ Views Active Views per active Average enc time per active Event count Key events Total
Queries users Jser Yser Allevents ~ Allevents ~ ISucnte
Google organic search traf... Total 952 591 1.61 22s 2,974 0.00 $0.00
100% of total 100% of total Avg 0% Avg 0% 100% of total
User A
1 / 552 500 1.10 9s 1,859 0.00 $0.00
~ User attributes
2  /contact/ 88 57 1.54 27s 214 0.00 $0.00
Overview
3 /about-us/ 62 50 1.24 45s 186 0.00 $0.00
Demographic details
4 /services/ 49 38 1.29 26s 124 0.00 $0.0Q

- g
0O Librar
4 5  /education/ 25 22 1.14 19s 89 0.00 S0 @'




Custom Oct1-Oct 31,2024 ~

>

(o] Life cycle

@ ~ Acquisition

Overview
Q

@ Traffic acquisition

na<~ 7

User acquisition

Views by Page path and screen class over time Day -

User acquisition cohorts
200

~ Engagement

Overview
150

Events

Pages and screens
100

Landing page
» Monetization
50

Retention

Search Console o 01 03 05 07 09 n 13 15 17 19 21 23 25 27 29 31 0

~ Search Console {2 Total @ / @ /contact/ @ /about-us/ @ /services/ @ /education/

Queries
Plot row Q_ search.. Rows perpage: 10 - Go to 1 <{ 1-100f55 )

Google organic search traf...
= Page path and screenclass ~ + 4 Views Active Views per active Average engagement time per active Event count Key events

user user All events ~ All events ~

User ~

» User attributes
952 591 1.61 22s 2,974 0.00

Total
100% of total 100% of total Avg 0% Avg 0% 100% of total

0O Library

T f 552 500 1.10 9s 1,859 0.00

2 /contact/ 88 57 1.54 27s 214 0.00 $0.00



2 0 >

Reports snapshot Custom Oct1- Oct 31,2024 ~

Realtime overview

nma<~ 2

Realtime pages

Y ( Region contains ‘lowa’ X )

Life cycle ~
~ Acquisition
Views by Page path and screen class over time Day v
Overview
30

User acquisition
Traffic acquisition

20

User acquisition cohorts S,

~ Engagement

Overview
10
Events
Pages and screens
Landing page o 03 05 07 09 1 13 15 17 19 21 23 25 27 29 a0
» Monetization . o
{2 Total @/ @ /about-us/ @ /services/ @ /contact/ @ /education/
Retention
Q_ search.. Rows perpage: 10 - Goto: 1 <{ 1-100f24 )
Search Console ~
. = Page path and screen class ~ + ¥ Views Active Views per active A g g 1t time per active Event count Key events
'S user user Allevents ~ All events ~
Queries
Total 251 120 2.09 53s 857 0.00
0O Library 100% of total 100% of total Avg 0% Avg 0% 100% of total
1 / 114 96 1.19 18s 434 0.00

< 2 /about-us/ 29 20 1.45 1m 20s 88 0.00 $0.00



Overview
User acquisition
Traffic acquisition
@ User acquisition cohorts
~ Engagement
@
Overview
Events
Pages and screens
Landing page
» Monetization

Retention

Search Console ~
v Search Console

Queries

Google organic search traf...

User ~
v User attributes
Overview

Demographic details

0O Library

o+

01 03 05 07 09 n
Oct

{3 Total @/ @ /about-us @ /contact @ /elections @ /education

Q_ search..

=] Landing page =
= Tt 100% of 2:;
17 517

2 (not set) 36
3 /about-us 24
4 4 /contact 18
5 /elections 18

Custom Oct 1- Oct 31, 2024

<~ 7

50
40
30
20
10
0
13 15 19 21 23 25 27 29 31
Rows per page: 10 Go to: 1 { 1-100f23 )
Average engagement time per Key events
session Allevents ~
Allevents ~
591 519 20s 0.00 $0.00 0%
100% of total 100% of total Avg 0%

497 428 21s 0.00 $0.00 0%

17 0 1s 0.00 $0.00 0%

21 19 17s 0.00 $0.00 0%

18 15 31s 0.00 $0.00
17 16 18s 0.00 $0.00 0%



Not Set

e (Not Set) Help



https://support.google.com/analytics/answer/13504892?hl=en#zippy=%2Cin-this-article

f
(o)
Q

@

~ Engagement
Overview
Events
Pages and screens
Landing page

» Monetization

Retention

Search Console ~
v Search Console

Queries

Google organic search traf...

User ~
~ User attributes
Overview

Demographic details

Audiences
v Tech

Overview

Tech details
O Library

o

Active users by Region over time

01 03 05 07 09
Oct

3 Total @ lowa @ California @ llinois @ Virginia @ Ohio

Demographic details: Region @ - +

Q_ search...
= Region ~ + 4 _Active'
Lo

Total 591 519
100% of total 100% of total
1 (not set) 120 65
2 lowa 120 12
® 3 california 66 64

Engaged
3

1
100% of total

13

79

12

Engagemen

31.78%
Avg 0%

10.24%

51.63%

16.22%

Engaged

Custom Oct1-Oct 31,2024 ~

ma<~ 272

Day -

50

40

20

19 21 23 25 27 29 3
Rows perpage: 10 - Go to: 1 { 1-100f75 )
Average Event count Key events User key event
engagement Allevents ~ Allevents ~ fate
time per Allevents ~
22s 2,974 0.00 0% $0.00
Avg 0% 100% of total
4s 365 0.00 0%
53s 857 0.00 0%
2s 243 0.00 0% $0.00



n ~ Engagement
Overview
@ Events
@ Pages and screens
@ Landing page
» Monetization

Retention

Search Console ~
v Search Console

Queries

Google organic search traf...

User ~
~ User attributes
Overview

Demographic details

Audiences
v Tech

Overview

Tech details
O Library

o

Active users by Region over time

01 03 05 07 09
Oct

3 Total @ lowa @ California @ llinois @ Virginia @ Ohio

Demographic details: Region @ - +

Q search...
= Region ~ Active
L

Total 591 519
100%oftotal  100% of total
1 (not set) 120 65
2 lowa 120 12
® 3 california 66 64

Engaged
3

1
100% of total

13

79

12

Engagemen

31.78%
Avg 0%

10.24%

51.63%

16.22%

Engaged

Custom Oct1-Oct 31,2024 ~

ma<~ 272

Day -

50

40

20

19 21 23 25 27 29 3
Rows perpage: 10 - Go to: 1 { 1-100f75 )
Average Event count Key events User key event
engagement Allevents ~ Allevents ~ fate
time per Allevents ~
22s 2,974 0.00 0% $0.00
Avg 0% 100% of total
4s 365 0.00 0%
53s 857 0.00 0%
2s 243 0.00 0% $0.00



~ Engagement .
a 9ag o iy Tech overview custom Oct1-Oct31,2024 ~ Wi < A~ 2
Overview
@ Events Active users by Platform @ - ACTIVE USERS IN LAST 30 MINUTES ) Active users~ by © - Active usersv by o=
1 Operating system Platform / device ca...
@ Pages and screens WEB OPERATING SYSTEM ACTIVE USERS PLATFORM / DEVIC.. ACTIVE USERS
o,
@ Landing page 100.0% ACTIVE USERS PER MINUTE Windows 220 web / desktop 443
e —
} Monetization I Macintosh 150 web / mobile 154
. ios 83 web / tablet 7
Retention TOP PLATFORMS ACTIVE USERS - -
Android 78
Search Console ~ webi ] Linux 65
~ Search Console Chrome 0S 15
Queries
Google organic search traf...
View platforms = View realtime > View operating systems => View platform devices =
User ~
~ User attributes
Overview
Demographic details Activeusersv by Browset ¥ Platform exactly matches web' @ ~ Active users~ by Device category @ ~ Active users~ by Screenresolution v Piatform exactly match.. @ ~
Audiences
v Tech
Safari - 1920x1080
Overview Edge . 19201200
Tech details Firefox . 1366x768
Android
Webview I 830x844
O Library Safari (in-app) I 1280x720
Mozilla
* Compatible A... I 360x640
< 0 100 200 300 400 500 SDESKTOP sMoBILE o TABLET 0 20 2 60 80 100 120

-~ Az Ar mas a Ans



n Reports snapshot
Realtime overview
@ Realtime pages
@ Life cycle
@ » Acquisition
» Engagement

» Monetization

Retention

Search Console
~ Search Console

Queries

Google organic search traf...

User
»  User attributes

» Tech

O Library

ACTIVE USERS IN LAST 30 MINUTES

MONTANA

5

ACTIVE USERS PER MINUTE

-30 min -25 min

Active users by First user sourcev

#1 (direct)
1

100%

FIRST USER SOURCE

(direct)

Active users¥ by Audience

#1 All Users

; lli
100% | I mm

AUDIENCE

ACTIVE USERS

MINNESOTA

Views by Page title and screen name

#1 Neapolitan Labs - We...nt - Des Moines, |IA

7
28%

PAGE TITLE AND SCREEN ...

All Users

5

Neapolitan Labs - Web Devel...

About Neapolitan Labs - Des...

Neapolitan Labs for Countie...

Behind the scenes with Mint ...

Event count by Event name

#1 page_view

25 ||

i, Ll
EVENT NAME EVENT COUNT
page_view

user_engagement

scroll

session_start 5

Portland Bozgman Bios | oM
Minneapolis
For awa
SOUTH % wiscons| o Viewusersnapshot [3 Q] <
DAKOTA
OREGON Bolse YT . mivinonn o
WYOMING NEW YORK
10WA cw°
. NEBRASKA  Of
Salt Lake City PENNSYLVANIA NeV
ited ILLINOIS INDIANA OHIO Phl|adelphla°
NEVADA Denvero o NJ
vero United States Kansas City Indianapolis” Cincinnati MARYLAND
UTAt & St. Louis 2 e DE
ERLOEADD KANSAS, MISSOURI viRGinia  Washington
ACTIVE USERS IN LAST 5 MINUTES
KENTUCKY VIRGINIA
fegas Naslgvllle
NORTH
Albuquerque OKLAHOMA Memphis TENNESSEE o ChSela
2 ARKANSAS Charlotte
ARIZONA NEW MEXICO Atlanta SOUTH
o MISSISSIPPI CAROTINA
? Phoenix Dallas ALABAMA
o GEORGIA -+
Tucson o
-10 min -5min -1 min JA Ciudad Juarez LEXAS _
ORNIA ST o LOUISIANA Jacksgnvllle
San Antonio |0\ " 5r
CHIHUAHUA o New Orleans Keyboard shortcuts ~ Map data ©2024 Google, INEGI  Terms



n Reports snapshot

@ Realtime overview

Realtime pages

Life cycle ~
@ » Acquisition
» Engagement
» Monetization

Retention

Search Console ~
v Search Console
Queries

Google organic search traf...

User -~
» User attributes

» Tech

O Library

Realtime pages © -~

ACTIVE USERS IN LAST 30 MINUTES

VIEWS IN LAST 30 MINUTES

4

27

Page path and screen class in last 30 minutes

Q_ search..
Page path and screen class
1 /
2 /about-us/
3 /counties/
4 /services/
5 /contact/
6 /education/
7 /news/
8 /news/behind-the-scenes-with-mint-chip-lab/
9 /portfolio/
10 /elections/

ACTIVE USERS PER MINUTE @

-30min -25 min

-20 min

-15min

Rows per page:

-10 min

10 - Go to:

J Active users

-5 min

1

¢

-1 min

1-100f11 )



What if | need different data?

Or need it in a different format?



Explorations

Start a new exploration

+

Blank
Create a new exploration
Type Name
2 Page Not Found Report
2 Top Referral Traffic
2 Funnel
2 Path exploration

Free form

What insights can you uncover with custom
charts and tables?

Owner

Ashley English

Ashley English

Ashley English

Ashley English

Template gallery

Funnel exploration Path exploration

What user journeys can you analyze, segment, What user journeys can you uncover with tree

and breakdown with multi-step funnels? graphs?
Last modified ¥ Property Q
12:48PM Neapolitan Labs - GA4 :
12:44PM Neapolitan Labs - GA4 :
Nov 5,2024 Neapolitan Labs - GA4 :
Nov 5,2024 Neapolitan Labs - GA4 :




)]

|E Variables

EXPLORATION NAME:
Untitled exploration

Last 28 days
Oct 8 - Nov 4, 2024

SEGMENTS,

+; Session source /
* medium

METRICS

£83 Settings

TECHNIQUE

Free form v

VISUALIZATION

-+ Drop or select segment

Session source /
medium

[
' -+ Drop or select dimension

START ROW

X 9 Free form 1 - 4+

Session source / medium

Totals

vbch.org / referral

desmoinescounty.iowa.gov / referral
cmspartans.org / referral

westbendgrotto.com / referral

visitpella.com / referral
americanfenceassociation.com / referral
easyradiomb.com / referral

clutch.co / referral_profile
iowariverhospice.cookiedoughlabs.com / referral

|.facebook.com / referral

VViews

219

18

Start over

17

1"
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|E Variables

EXPLORATION NAME:
Untitled exploration

Last 28 days
Oct 8 - Nov 4, 2024

SEGMENTS,

+; Session source /
* medium

METRICS

£83 Settings

TECHNIQUE

Free form

VISUALIZATION

-+ Drop or select segment

Session source /
medium

[
: -+ Drop or select dimension

START ROW

X 9 Free form 1 - 4+

Session source / medium

10

Totals

vbch.org / referral

desmoinescounty.iowa.gov / referral
cmspartans.org / referral

westbendgrotto.com / referral

visitpella.com / referral
americanfenceassociation.com / referral
easyradiomb.com / referral

clutch.co / referral_profile
iowariverhospice.cookiedoughlabs.com / referral

|.facebook.com / referral

VViews

219

18

Start over

17

1"




o
©

|E Variables

EXPLORATION NAME:
Untitled exploration

Last 28 days
Oct 8- Nov 4, 2024

DIMENSIONS

Session source /
medium

METRICS

# Views

X

£83 Settings

No -

COLUMNS

]
: =+ Drop or select dimension

START COLUMN GROUP

i Views
: =+ Drop or select metric

CELL TYPE

Bar chart -

FILTERS

Session source / medium
contains referral

X 9 Free form 1 v +

Session source / medium

Totals

vbch.org / referral

desmoinescounty.iowa.gov / referral
cmspartans.org / referral

westbendgrotto.com / referral

visitpella.com / referral
americanfenceassociation.com / referral
easyradiomb.com / referral

clutch.co / referral_profile
iowariverhospice.cookiedoughlabs.com / referral

|.facebook.com / referral

VViews

219

Start over
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|E Variables

EXPLORATION NAME:
Untitled exploration

Last 28 days
Oct 8- Nov 4, 2024

DIMENSIONS

Session source /
medium

METRICS

# Views

X

£83 Settings

No -

COLUMNS

]
: =+ Drop or select dimension

START COLUMN GROUP

i Views
]
: =+ Drop or select metric

CELL TYPE

Bar chart -

FILTERS

Session source / medium
contains referral

X 9 Free form 1 v +

Session source / medium

Totals

vbch.org / referral

desmoinescounty.iowa.gov / referral
cmspartans.org / referral

westbendgrotto.com / referral

visitpella.com / referral
americanfenceassociation.com / referral
easyradiomb.com / referral

clutch.co / referral_profile
iowariverhospice.cookiedoughlabs.com / referral

|.facebook.com / referral

VViews

219

Start over
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|E Variables

EXPLORATION NAME:
Untitled exploration

Last 28 days
Oct 8- Nov 4, 2024

DIMENSIONS

Session source /
medium

METRICS

# Views

X

£83 Settings

No -

COLUMNS

]
: =+ Drop or select dimension

START COLUMN GROUP

i Views
]
: =+ Drop or select metric

CELL TYPE

Bar chart -

FILTERS

Session source / medium
contains referral

X 9 Free form 1 v +

Session source / medium

Totals

vbch.org / referral

desmoinescounty.iowa.gov / referral
cmspartans.org / referral

westbendgrotto.com / referral

visitpella.com / referral
americanfenceassociation.com / referral
easyradiomb.com / referral

clutch.co / referral_profile
iowariverhospice.cookiedoughlabs.com / referral

|.facebook.com / referral

VViews

219

Start over
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@

\E Variables

EXPLORATION NAME:
Untitled exploration

Last 28 days
Oct 8 - Nov 4, 2024

SEGMENTS

. Session source /
medium

i City

2 Country
i Subcontinent
i Continent

| i Region

X

£83 Settings X
TECHNIQUE All Users
Views
Free form -
VISUALIZATIO

-+ Drop or select segment

BREAKDOWNS

+: Session source /

* medium

SLICES PER DIMENSION

VALUES

Session source / medium
contains referral

o ° Free form 1

B
g

[«

De

@ vbch.org/ referral @ desmoinescounty.iowa.gov / referral @ cmspartans.org / referral @ westbendgrotto.com / referral @ visitpella.com / referral @ americanfenceassociation.com / referral @ easyradiom

Drop or select dimension

*

%



A B Variables

o
©
(€

EXPLORATION NAME:
Page Not Found Report

Last 28 days
Oct 9 - Nov 5, 2024

SEGMENTS

.. Page title and screen
™ class

= Page path and screen
* class

METRICS

# Views

€3 Settings X 0 Free form 1 v +
TECHNIQUE Page title and screen class
Free form - Totals
VISUALIZATION

................ 1 Page not found - Neapolitan Labs

s Page title and screen
class

" Page path and screen
class

]
: -+ Drop or select dimension

START ROW

Page path and screen class

/careers

VViews

[«

De

+




Looker Studio




Utilizing Looker Studio

A more user-friendly view of GA4
data



A =

Overview Sources & Pages

&neapolitanicls Analytics Report Oct1,2024-Oct 31,2024 -
Users Sessions Engaged Sessions Session Length Views Views per Session
600 664.0 211.0 01:18 952.0 1.4
t 21.7% t21.2% t 8.8% §-29.1% 5§ -8.0% $-24.1%
—— Active users = \iews

150

100

50
0Oct1 Oct 4 Oct7 Oct 10 Oct13 Oct 16 Oct 19 Oct 22 Oct 25 Oct 28 Oct 31



@ =

Overview Sources & Pages

@neapolitanicos Analytics Report B oct1.2024-0ct31,2004

Users Sessions Engaged Sessions Session Length Views Views per Session

600 664.0 211.0 01:18 952.0 1.4

t 21.7% t21.2% t 8.8% §-29.1% 5§ -8.0% $-24.1%

—— Active users = \iews
150
100

50
0Oct‘l Oct 4 Oct7 Oct 10 Oct13 Oct 16 Oct 19 Oct 22 Oct 25 Oct 28 Oct 31



Visitor Heat Map

Top States

lowa
California
Illinois

Virginia

Ohio

Device Breakout

@ desktop @ mobile

Top Cities

Ashburn
Des Moines
Boardman
Columbus

Chicago

tablet




® =

Overview Sources & Pages
L .
& nerOllth labs Analytics Report Oct 1, 2024 - Oct 31, 2024
Top Traffic Sources
Session source Total users ~ Sessions Engagement rate
(direct) 251 2741 27.019 e
google 101 I 120 48.33% I
theroarfm.com 158 168 18.75% R
americanfenceassociation.com 108 118 54.55%

unleashcb.com 100 108 ey}

-



Top Pages

Page title Total users ~ gﬁ;; gement
Neapolitan Labs - Web Development - Des Moines, IA so7 552 01:22:37 N
Contact Us - Neapolitan Labs - Website Development 5780 880 00:26:26 8
About Neapolitan Labs - Des Moines, lowa 510 621 00:37:321lH
Services - Web Development - Neapolitan Labs 388 49] 00:16:35|8
Neapolitan Labs for Education - Custom School District Websites 22} 25| 00:07:18)
Neapolitan Labs for Elections - Elections & Auditor Websites 22] 25| 00:04:38]
Web Development Portfolio - Neapolitan Labs - Des Moines, lowa 19] 22| 00:12:580
Case Studies - Neapolitan Labs - Website Design & Marketing 14| 14 00:04:22]
Neapolitan Labs for Counties - County Website Development 1] 16 00:03:49|
News - Neapolitan Labs - Website Development & Marketing 1] 14 00:04:02]

A Grand New Website for the Grand Theater - Neapolitan Labs 6| 6 00:01:27|
Developing New Websites for Jasper County - Neapolitan Labs 6| 6 00:06:091

Behind the scenes with Mint Chip Lab - Neapolitan Labs 5| 5 00:02:01|



Alternative GA4 Data Reports

e | ooker Studio



https://lookerstudio.google.com/

PART 4

Resources & Tools




Google Analytics 4 Resources

e Set Up Analytics

o GA4 Trainings

e | ooker Studio Quick Start Guide



https://support.google.com/analytics/answer/9304153?hl=en
https://support.google.com/analytics/answer/13284728?hl=en
https://support.google.com/looker-studio/answer/9171315?hl=en

Questions?

Brian McMillin
President, Neapolitan Labs

brian@neapolitanlabs.com
515-999-5221

Ashley English
Managing Director, Neapolitan Labs

ashley@neapolitanlabs.com
951-284-9488



mailto:brian@neapolitanlabs.com
mailto:ashley@neapolitanlabs.com

